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1. Introduction 
 

In previous years, it is necessary to know that sustainable 

development has moved into the work and research themes. 

It occupies a prominent place in the professional and 

academic strategic concerns. The objective of sustainable 

development is to reconcile the three central references: the 

preservation of the environment, social progress and 

economic development by seeking sustainability and profit 

maximization. 

 

In order to protect the image and reputation of the company, 

and to master the economic risks, social and environmental 

towards stakeholders, the business world has seen the 

emergence of a new concept sustainable development named 

social Responsibility
1
which according to definition (Carroll, 

1979)"Social responsibility of business encompasses the 

economic expectations, legal, ethical and discretionary that 

society imposes on organizations at some point." According 

to the author CSR is a strategic move that has a role in 

organizational change. In other words it is the contribution 

of business to sustainable development principles. 

 

The concept of social performance of the company is 

declined from CSR. This notion evokes all actions and CSR 

achievements in terms of performance. It is the result of a 

management relationship between the stakeholders related to 

the company in question. The concept of CSP
2
was the 

subject of many theoretical debates on these foundations, 

characteristics and measures employed. 

 

In this article, we will focus on the possible relationship 

between social performance and corporate financial 

performance. This debate has sparked growing interest by 

researchers and professionals in the field of management, 

finance, strategy, etc. 

 

First, we will discuss the relationship CSP/ CFP
3
through the 

type of links between social and financial performance of 

the company. Then we will study the measures of CSP. 

                                                           
1Known as the abbreviation CSR: Some researchers call also 

societal, it means consideration of the social and environmental 

aspect. During our research we use the concept of Social 

Responsibility. 
2 CSP : Company Social Performance. 
3CSP/CFP: Company Social Performance / Companyfinancial 

performance. 

Finally, we conclude by drawing the advantages and 

disadvantages of measuring instruments of the two variables. 

 

2. Social Performance relationship and the 

Company's Financial Performance 
 

The relationship CSP/CFP has spilled much ink. Numerous 

studies and research have tried to find a link between the 

two concepts, but it was never fully established. Proponents 

of stakeholder theory stipulates that there is a positive 

correlation between the two sides in the long term (Freeman 

1984). The opponents of this theory argue that the only 

element that own business is the fact of defending the 

interests of shareholders, to focus on something else cause a 

rupture that will have an adverse effect on wealth (Friedman 

1970). 

 

The relationship CSP/CFP led to establish three possibilities 

or theoretical explanations. The first is the existence of 

linear relations between the two concepts. The second 

suggests the absence of links between the two, and finally 

the last suggests the existence of nonlinear relationships. 

 

Section 1: Types of links between CSP/CFP 

The correlation between the CSP/CFP can take three forms: 

positive, neutral and negative. However, some researchers 

have tried to find a causal link between the CSP and the 

CFP, which constitute the second part of this section. 

 

2.1 Positive Correlation 

 

The correlation between CSP/CFP is considered positive, 

which means that a company that tries to reduce costs 

related to quality, environment called implicit costs, will in 

return increase explicit costs (penalties, increases; etc ...) 

and, consequently, it will have a negative impact on 

profitability. So we can say that a good corporate financial 

performance is done by a good corporate social 

performance. In fact they are positively correlated. 

According to Moskowitz (1972), the costs of a good CSP are 

lower than expected profit. Most research tends to support 

this positive correlation. 

 

2.2 Correlation Neutral 

 

Among the supporters of this correlation Ullman (1985) 

considers that there is no relationship between the CSP and 
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the CFP. Indeed, it states that to establish a link between the 

two variables, several factors that are difficult to measure 

must be taken into consideration. Among other authors who 

found no link between the CSP/CFP include Alexander and 

Buchholz (1978), Carroll and Hatfield (1985). 

 

2.3 Negative Correlation 

 

Proponents of this theory argue that the fact of embarking on 

social initiatives will generate costs that are not necessary 

and are supposed to be supported by other organizations. So 

the benefit will be reduced while costs will be significant. 

The CSP generates additional costs for the company, and 

consequently lower profits. The CSP and CFP are 

uncorrelated. Among those who support this theory, we find 

Vance (1975) and Brammer et al (2006). 

 

2.4 Causality CSP/CFP 

 

This aspect of the study will be the analysis of the causal 

link between social performance of the company and its 

financial performance. As mentioned before, in the context 

of good management theory, a good CSP can predict a good 

CFP of the company in the future. Furthermore, and as part 

of the financial resources theory McGuire et al (1990), good 

CFP may portend a good CSP. 

 

This causal relationship between these two variables was the 

subject of empirical research, which we can draw some 

conclusions. Vogel (2005) argues ambivalence on the link 

CSP- FP
4
. A study shows a moderate positive relationship 

between levels of emission reductions in 1988 and 1989 and 

financial performance. Vogel's idea is to show that there is 

no evidence that responsible behavior can make it profitable, 

and also that some studies show that companies that invest 

in CSR generate as much profit as those who are investing 

not. 

 

It also recalls that profitable companies are those that have 

CSR practices as they own the means to achieve it. He 

concludes that the link between the CSP and the CFP is 

"inconclusive"
5
. As stated before, there are three types of 

theoretical explanations of the relationship between the CSP 

and the CFP:  

 Existence of a linear relationship between the two 

components; 

 Existence of a nonlinear relationship between the CSP and 

the CFP; 

 No link between the two. 

 

The following will put the item on each of these 

relationships: 

 

Causality 

Nature of relationship 

linear relationship 

positive negative 

SPFP 
Hypothesis social 

impact (1) 
Hypothesis of arbitration (3) 

                                                           
4 FP : financial Performance 
5 Vogel "the market for virtue - the potentan and limits of corporate 

social responsibility," the Brookings Institution Press, Washington 

DC. 

FPSP 
Hypothesis of 

available funds (2) 
Hypothesis expediency (4) 

SP<->FP positive synergy (5) negative synergy (6) 

 No relationship 

CSP ø CFP 
Assuming no relationship between the two variables 

(7) 

 non-linear relationship (complex) 

CSP Π CFP Assumption of existence of non-linear relationship (8) 

Source: Gond (2001).  

 

The first hypothesis states that the more the company is 

performing socially, the more it will be too financially (H1). 

In contrast to the one proposed above, the second hypothesis 

states that the more the company is strong financially, the 

more it will become strong socially (H2). 

 

These two hypotheses support the existence of a positive 

relationship between the two variables, not taking into 

consideration the causal link.  

 

A second type of hypotheses supports a negative relationship 

between the two variables. Indeed, it states that if the 

company is socially strong, it will not be the same in the 

economic and financial level (H3).In the opposite, if a 

company is financially strong, it will be less socially (H4). 

 

A third type might exist, that consider a positive synergy 

between the CSP and the CFP (H5), or completely the 

opposite, negative synergy (H6).  

 

In this set of assumptions, it would be interesting to add the 

lack of links between the CSP and CFP (H7) (Gond, 2001) 

Or otherwise, the existence of complex links (H8) between 

them. 

 

2.4.1 A linear relationship between the CSP and the CFP 

 

Assumptions offering a positive relationship between CSP 

and CFP 

Two theories support the existence of a positive relationship 

between the CSP and the CFP: the assumption of social 

impact (Social impact hypothesis) and the assumption of 

available funds (Fund Available hypothesis). 

(H1): Social Impact Hypothesis 

 

This assumption stems from the Stakeholder theory which is 

the basis of the influence of social practices: the company 

meets the objectives of the stakeholders that will promote 

improved economic performance and financial (Freeman, 

1984). A good practice of CSP will favorably impact the 

CFP. The fact of not responding positively to the 

expectations of stakeholders will generate a negative 

reaction of the market towards the company, and will result 

higher costs and therefore lower profits. Starting from the 

same reasoning, responding positively to the needs of 

stakeholders will have a positive impact on the image and 

reputation of the company, and will have a positive impact 

on the CFP. 

(H2) Assumption of funds available  

 

This second hypothesis argues that a high level of financial 

performance helps the company to meet the expectations of 

stakeholders. A company's social commitment will require 

financial and expensive resources, which will be possible 
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only if the company is doing very well financially. In this 

case, the two variables are positively correlated and the link 

of causality goes from CFP to CSP. Several authors argue 

that hypothesis as (McGuire, et al., 1988). 

 

Assumptions offering a negative relationship between the 

PES and PFE 

Unlike the two previous assumptions, other authors defend 

the idea that companies with the worst social outcomes are 

those that are financially strong and conversely where there 

is a negative relationship between the CSP and the CFP. The 

literature highlights two models: the assumption of 

compromise or arbitration (trade-off hypothesis), and 

opportunistic model (managerial opportunism hypothesis). 

(H3): Arbitration Hypothesis  

 

This hypothesis argues that corporate social responsibility 

requires additional financial costs. This commitment will 

lead to a competitive disadvantage, which directly penalize 

the company's financial performance(Friedman, 1970). 

Thus, a high CSP will have a negative impact on the CFP 

and the maximization of profit is the only goal of the 

company. 

(H4): Assumption of opportunism 

 

This theory states that a high level of financial performance 

will generate a negative effect on the social performance of 

the business, and conversely, a low level of financial 

performance have a positive effect on the social performance 

of the firm. (Preston et al., 1997) states that if the CFP is 

high, managers will favor their interests to the detriment of 

the objectives of stakeholders, and reduce payroll taxes to 

find new opportunities to increase the financial profitability 

of the company. 

 

2.4.2 Hypotheses suggesting a positive or negative 

synergy 

According to (Preston et al., 1997)Two other theories 

stipulate the existence of a link between the CSP and the 

CFP but that goes both ways. Thus, it is possible to assume a 

virtuous cycle, a positive synergy: a high level of social 

performance leads to a better financial and economic 

situation, enabling it to meet the expectations of 

stakeholders again. 

 

Conversely, a low level of CSP leads to a decline in 

financial performance of the company, which results in a 

limitation of socially responsible projects (negative 

synergy). 

 

This suggests two types of assumptions:  

 

There is a positive synergy between corporate social 

performance and corporate financial performance. 

 

There is a negative synergy between the CSP and the CFP. 

 

2.4.3 A nonlinear relationship between the CSP and the 

CFP 

In this section, we will focus on the hypothesis of a link 

other than linear between the CSP and the CFP. This 

assumes that the CSP positively influences the CFP to a 

certain level where social investments block the profitability 

of the company. In this case, we deduce the existence of a 

threshold for investing in CSR. 

 

Studies like that of (Barnett, et al., 2006)Show a U-shaped 

relationship between the CSP and the CFP following a study 

of pension funds. First, improving the CSP via the 

increasing number of socially responsible projects in the 

investment strategies leads to increased costs and therefore a 

decline in financial performance. Secondly, the results show 

that improving the CSP is associated with increasing the 

CFP since investors will focus on the most profitable 

companies financially. 

 

2.4.4 No link between the CSP and the CFP 

There are two types of theoretical arguments that defend it 

nya no relationship between the CSP and the CFP. The first 

refers to some authors who defend the idea that the 

relationship between the two elements is very complex and 

it is difficult to derive a stable relationship. 

 

The second case is the reference in the work of (Mark 

Williams, et al., 2001). They argue that there is a market of 

supply and demand for CSR, that is to say that companies 

have an offer of CSR and consumers have a demand for 

CSR. At equilibrium model, there is a depletion of profit 

opportunity related to CSR, so the positioning of the 

company in terms of CSR does not affect profitability. The 

link is neutral between the CSP and the CFP. 

 

This multitude of theoretical assumptions led many 

researchers to conduct empirical tests to check their validity. 

There are a multitude of studies highlighting the validity of 

the first two cases, while some assumptions have hardly 

been tested. 

 

Section 2: CSP Measures 

In this section, we will look at different measures of CSP in 

a number of studies and research. It is impossible to provide 

a comprehensive overview of indicators, therefore, 

according to the literature, these indicators will be part of 

three groups. 

 

The first group includes the indicators from annual reports. 

According to Ulman (1985), analysis of the annual report is 

more than a social measure measuring CSR. These measures 

are frequently used in accounting jobs that assess the social 

dimension, usually in order to explain the determinants
6
. 

 

In practice, and in the Moroccan context, in the private 

sector companies get the measures from components of the 

payroll accounting, to get an idea on the turn over of 

employees and recruitment, creating some social 

performance indicators. 

 

The second group includes indices of public or private 

organizations. Among the most frequent indications are cited 

the "MSC KLD 400 Social Index," "the index of reputation" 

Fortune Fortune reputation index ", the" Dow Jones 

Sustainability Index "and Vigeo Index. In addition to these 

indices, there are several other national indices such as 

                                                           
6Igalens and Gond "Corporate social responsibility", Paris PUF, 

collection "What do I know." 
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"CFIE", an index of the French center for the information of 

companies is a news agency and analysis on corporate social 

responsibility. 

 

The reputation index recognizes the multidimensional aspect 

of the nature of CSR. CSR dimensions considered by the 

indices are represented in Table 1.1 below. Despite their 

diversity, the key themes are similar in all indications. 

Mahon & Griffin (1997) revealed that the index and Fortune 

MSC KLD are almost identical. 

 
The index "Fortune" MSC KLD 400 Social Index Vigeo Index Dow Jones Sustainability Index 

The environment innovation Human resources Economic Dimensions: 

The Company & Community Human resources management The environment Corporate governance 

Supply Chain &employees Social responsibility Corporate governance Risk management 

Customers The quality of management The Business Behavior The codes of conduct / compliance / anti-

corruption 

ethics The quality of products and 

services 

Human rights 
The environmental dimensions: 

The governance Global competitiveness Community involvement Environmental reporting 

 The use of corporate assets  The specific industry criteria 

 The financial health  Social dimensions: 

 The long-term investment value  The development of human capital 

   The attraction and retention of talent 

   labor practice indicators 

   Social reporting 

Board 1 CSR dimensions in the major indexes for measuring the PES 

 

The third group of CSR measures includes all measurements 

from surveys. First, CSR dimensions are indentified by the 

answers of a survey destined to the respondents. They must 

assess, on a scale, the importance of each dimension. Next, 

the company's social performance is determined from the 

weights of each dimension that correspond to their weight in 

the CSP, and consequently, each firm is evaluated on the 

basis of its performance in each of its dimensions. 

 

After seeing a set of CSP measures, it would be interesting 

to implement an analysis of the advantages and 

disadvantages of the types of CSP and CFP measures. 

 

Section 3: Advantages and disadvantages of measuring 

instruments of the CSP and CFP. 

The influence of the CSP on FP has been the subject of 

study of a large number of managers (Cochran & Wood 

1985). According to the literature, one could identify the 

advantages and disadvantages of the two measures of the 

CSP and the CFP. All of these items is summarized in the 

following table: 

 

 

 

 

Measurement Type Benefits disadvantages 

CSP 

Indices  Data Availability  

 Possibility of comparison 
 Lack of the scientific character. 

Content Analysis  Flexibility   Subjectivity of the researcher 

 The non-disclosure of data 

Survey  Flexibility  Non-response rate 

 Subjectivity of the researcher 

CFP 

Indicators based on accounting - Availability of recent data. 

- data comparison possibility. 
 Historical data  

 Data listed companies and integrated into databases. Indicators based on the market 

Board 2 Source: Author's summary based on literature 

 

As shown in Table 2, there are no perfect measure for CSR 

and CFP. Nevertheless, the problem of measuring CSR is 

relevant that the financial reports have historical data, and is 

widely standardized as the CSR reporting is a recent 

development. 

 

Reputation indices have the advantage of the availability and 

comparability between companies, and are widely used in 

empirical studies to investigate the link CSP and CFP 

(Soana, 2011). 

 

The indices for measuring CSP is far from ideal because 

they are used by well specific companies that have the 

means to achieve goals set by international standards. 

Another major drawback of these indices is the fact that the 

number of companies evaluated CSR remains very limited at 

both international and national levels. 

 

Another point not to be overlooked is the fact that the rating 

agencies produce studies on listed companies and well-

known, which skews the study since these companies are 

under social pressure to be socially responsible. 

 

The main problem with this approach is subjectivity of the 

researcher that can undermine the validity and reliability of 

results. Subjectivity is relevant at all stages of the research 

process including the selection of the size of interest and 

collecting information on these dimensions. 
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The disadvantage of the non-disclosure of data refers to the 

fact that the most socially responsible companies are more 

likely to report their achievements as less socially 

responsible companies, and this because the CSR reporting 

is not mandatory.  

 

Most approaches, if not all, are inherent subjectivity of the 

researcher and selection bias. 

 

We support a potential solution to the first problem is the 

standardization of CSR reports, while a potential solution to 

the second problem is the mandatory disclosure of CSR. 

Standardization and disclosure of the work of CSR reporting 

will really test the CSP- CFP relationship, but also for 

stakeholders when making economic decisions. 

 

3. Conclusion 
 

In this article, we studied the dilemma CSP/CFP through the 

study of the relationship between financial performance and 

corporate social performance. 

 

The relationship CSP/CFP led to establish three possibilities 

or theoretical explanations. The first is the existence of 

linear relations between the two concepts. The second 

suggests the absence of links between the two concepts, and 

finally the last suggests the existence of nonlinear 

relationships. 

 

Then we tried to group measuring instruments of the CSP 

into three categories namely: Indicators from the annual 

reports, the indices of public or private organizations, such 

as the "MSC KLD 400 Social Index," "index Fortune 

reputation "reputation index Fortune magazine," the "Dow 

Jones Sustainability Index" and Vigeo Index, and 

measurements from the answers of surveys.  

 

Finally, after drawing the advantages and disadvantages of 

each group, we support a potential solution could be 

achieved: standardize CSR reports, and make mandatory 

disclosure of CSR. Standardization and disclosure of CSR 

reporting to work will actually test the CSP/CFP 

relationship, and can help and assist stakeholders and the 

decisions makers to decide what is the best of their 

companies. 

 

References 
 

[1] Acquier A. and JP GondAt the source of CSR: (Re) 

reading and analysis of a seminal work: Social 

Responsibilities of The Businessman Howard Bowen 

(1953) [Conference] // Act of Congress of AIMS. - 

2005. 

[2] Eli Amir and Baruch LevValue Relevance of 

nonfinancial information: the wireless communications 

industry [Review]. - New York: [sn], 1996. - 30: Vol. 3. 

[3] Baird and John WilleyManaging Performance 

[Review]. - 1986. 

[4] Banker RD, Potter G Srinivasan DAn empirical 

investigation of an Incentive Plans That includes 

nonfinancial Measures [Article] // The accounting 

vreview. - 2000 - 1: Vol. 75. - pp. 65-92. 

[5] H Bergeron, J. St. Pierre Lavigne and BThe financial 

performance indicators and non-financial: 

complementarities or substitution? Exploratory study on 

manufacturing SMEs [Article] // Accounting - Control - 

Audit. - Lille: the French Accounting Association, 

2005. 

[6] Bessire DominicaSet performance [Article] // CCA. - 

[sl]: French Association of Accounting, 1999 - 5. 

[7] book HenryControl Management [Employer]. - Paris: 

University Press of France, 2004 - 6th Edition: Vol. 

Collection Management. 

[8] BourguignonCan we define the performance [Article] 

// French Review of accounting. - 1995. 

[9] Bournois and BourionRethinking CSR: [Article] // 

International Journal of Psychology. - 2008 - 7-25: Vol. 

14. 

[10] Bowen HRSocial Responsibilities of the Businessman 

[Employer]. - [sl]: Harpet & Row, 1953. 

[11] John Campbell and Paul Mc Graw-HillManagerial 

behavior, performance and effectiveness [Review]. - 

1970. 

[12] Carroll ABA Three Dimensional Conceptual Model of 

Corporate Performance [Article] // Academy of 

Management Review. - 1979 - 4: Vol. 4. 

[13] Clarkson MBEA stakeholder framework for Analyzing 

and Evaluating Corporate Social Performance [Article] 

// Academy of Management Review. - 1995 - 1: Vol. 

20. 

[14] Andrew Crane and Matten DirkBusiness Ethics: A 

European Perspective: Managing Corporate Citizenship 

and Sustainability in the Age of Globalization 

[Employer]. - [sl]: Oxford University Press, 2004. 

[15] J and J Cumby ConrodNo financial Performance 

Measures in the Canadian biotechnology industry 

[Article] // Journal of Intellectual Capital. - 2001 - 3: 

Vol. 2. 

[16] Davenport KCorporate Citizenship: A Stakeholder 

Approach for Defining Corporate Social Performance 

and Identifying Measures for Assessing it [Article] // 

Business & Society. - 2000 - 2: Vol. 39. 

[17] Davis K and R BlomstromBusiness and Its 

Environment [Employer]. - New York: McGraw Hill, 

1966. 

[18] Davis K and RL BlomstromBusiness and Society: 

Environment and Responsibility. [Work]. - New York: 

McGraw-Hill, 1975. 

[19] Dimagio WW Powell and PJThe iron cage revisited: 

institutional isomorphism and collective rationality in 

organizational fields [Article] // American Sociological 

Review. - United States: [sn], 1983. - 2: Vol. 48. 

[20] RE FreemanStratégic Management: a Stakeholder 

Approach [Employer]. - Boston: Pitman 1984. 

[21] Gendron C and E ChampionThe social responsibility 

of economic actors: a North American perspective 

[Report]. - [sl]: Research Report of the Workshop 

EASR 2005. 

[22] Igalens J and JP GondCorporate social responsibility 

[Employer]. - Paris: PUF Collection "What do I know", 

in 2008. 

[23] Itner Christopher D. and David F.LarckerAre 

nonfinancial Measures leading indicators of financial 

performance? year analysis of customer satisfaction 

Paper ID: SR20225161643 DOI: 10.21275/SR20225161643 1668 



International Journal of Science and Research (IJSR) 
ISSN: 2319-7064 

ResearchGate Impact Factor (2018): 0.28 | SJIF (2018): 7.426 

Volume 9 Issue 2, February 2020 

www.ijsr.net 
Licensed Under Creative Commons Attribution CC BY 

[Article] // Journal of Accounting Research. - USA: 

[sn], 1998. - Vol. 36. 

[24] Harold JohnsonBusiness in contemporary society: 

Framework and Issues [Employer]. - Belmont 

Wadswoth 1971. 

[25] Langevin Pascal and Stephen GatesUse of indicators 

of human capital and performance management 

[Conference] // INTANGIBLE CAPITAL, THE 

SITUATION AND PROSPECTS. - Montpellier: [sn], 

2010. 

[26] Lefebvre M and J SinghThe content and focus of 

Canadian Corporate codes of ethics [Article] // Journal 

of Business Ethics. - Flight. 11. 

[27] Philippe LorinoMethods of performance practices 

[Employer]. - [sl]: Editions organizations 2003. 

[28] Philippe LorinoMethods and performance practices 

[Employer]. - [sl]: Editions d'Organization, 2003. 

[29] Norton RS Kaplan & DPThe Balance Scorecard - 

Translating strategy into action [Employer]. - Boston 

MA: Harvard Business School Press, 1996. 

[30] Padioleau JGIs ethics a management tool [Article] // 

French Management Review. - 1989. - Vol. 74. 

[31] Pasquero J.Social responsibility of business as object 

of management science: The concept and scope 

[Employer]. - Quebec: Presses de l'Université du 

Québec in 2005. 

[32] PesqueuxThe concept of the overall performance 

[Conference] // Overall performance of the company. - 

Tunis: [sn], 2004. 

[33] Poincelot Evelyne and Wegmann GregoryUse of 

non-financial criteria to assess and manage 

performance: Theoretical Analysis [Article] // 

Accountancy- control- Audit. - [sl]: French Accounting 

Association, 2005 - 2005/2. - Flight. 11. 

[34] Preston L and PE PostPrivate management and public 

policy: the principles of public responsability 

[Employer]. - New Jersey Englewood Cliffs, 1975. 

[35] RE Quinn and Rohrbaugh R.A spartial Model of 

effectiveness: criteria Towards a competing values 

approach to organizational analysis [Review]. - 1983. 

[36] RogerDefend another design efficiency to enhance the 

work: the springs of an alternative union strategy 

[Report]: Diploma in-depth studies. - Frane: [sn], 2005. 

[37] Suchman MCManaging legitimicy: Stategic and 

institutional approaches [Article] // Academy of 

Management Review. - United States: [sn], 1995. - 1: 

Vol. 20. 

[38] Wartick SL and PL CochranThe Evolution of the 

Corporate Social Performance Model [Article] // 

Academy of Management Review. - 1985 - 'Flight. 10. 

[39] DJ WoodCorporate Social Performance Revisited 

[Article] // Academy of Management Review. - 1991 - 

4: Vol. 16. 

 

 

Paper ID: SR20225161643 DOI: 10.21275/SR20225161643 1669 




