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Figure 4.12: testimony email 

 

Figure 4.12 shows received testimony from pages that have 

been sent by the user or consumer. 

 
Figure 4.13: Testing with Laptops 

 

The image above shows the test of e-commerce on Wiga art 

using a laptop. 

 
Figure 4.14: trial using a computer 

 

Picture above shows that e-commerce in Wiga art can be 

accessed through an internet cafe. 

 
Figure 4.15: picture trials using a mobile phone 

 

Figure 4.15 proves that the e-commerce web of Wiga art can 

be accessed via mobile phones. 

 

Table 4.2 Test Trial Table 

 

Test table describes the menus available in the e-commerce 

web of Wiga art weather it can be successfully displayed or 

not. 

 

 

 

5. Conclusion 
 

a. E-commerce applications of Wiga Art have a host of 

services that facilitates the consumer in the transaction. 

b. Enable customers to shop without having to come to the 

place reasonably direct sellers in an online fashion 

anytime and anywhere. 

c. With e-commerce web, marketing and outreach to 

interested buyers wider. 
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