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Abstract: This study examines the role of communication in shaping the electoral landscape of Somalia as it approaches the 2026 

elections whereas given Somalia's distinctive sociopolitical context, effective communication strategies are essential for political 

candidates to engage voters, convey their messages, and foster civic participation. Moreover, the research employs a mixed - methods 

approach, combining qualitative interviews with key stakeholders including political candidates, campaign managers, and voters with a 

quantitative analysis of social media trends and public opinion surveys. Additionally, the findings indicate that despite the fact traditional 

media remains influential, social media platforms have emerged as vital tools for reaching younger voters and disseminating campaign 

messages. The study places of interest both the opportunities and challenges created by the digital landscape, including misinformation 

and communication barriers. Additionally, it discusses the importance of custom - made messaging that resounds with diverse voter 

demographics, underlining the need for transparency and trust in the electoral process.  
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1. Introduction  
 

Somalia is on new path of a significant political milestone. A 

departure from the traditional, clan - based electoral system 

that has long been a cornerstone of Somali politics indicates 

that there is Huge shift in Somali political landscape, although 

there is widespread uncertainty about how these new 

democratic practices will unfold, given the nation's history of 

political instability, civil war, and governance challenges.  

 

Somalia has faced For many decades with the consequence of 

prolonged conflict, including the displacement of millions, 

humanitarian crises, and the absence of a stable government.  

 

The introduction of direct elections will be a hopeful step 

toward democratization and a complex challenge in the 

fragile nation like Somalia.  

 

The success of the Somalia 2026 elections will extremely 

depend on the effectiveness of communication strategies, 

which must navigate the tensions between traditional 

practices and modern democratic expectations.  

 

Additionally, Contemporary political campaigns gradually 

rely on diverse communication channels, including 

interpersonal communication, computer - mediated 

communication, and asynchronous digital platforms. These 

channels are vital for transmitting policy preferences and 

garnering support from a broad and dispersed electorate. In 

Somalia’s situation, where many people have limited 

experience with direct voting, strategic communication will 

be critical in ensuring voter participation and understanding 

of the electoral process.  

 

This paper will explore how effective communication can 

contribute to the success of Somalia's first direct elections, 

examining the strategies that can bridge the gap between 

traditional electoral practices and the demands of a modern 

democratic process. Through this analysis, we aim to shed 

light on the pivotal role communication will play in shaping 

Somalia's political future.  

 

1.1. Background  

 

The role Communication plays in modern democratic 

processes, particularly in the context of election campaigns 

like Somalia, can be seen as essential tools of any success of 

political campaign where the democratic framework is still 

evolving, effective communication strategies are crucial in 

shaping public opinion, fostering political participation, and 

ensuring transparent and credible elections.  

 

Historically, Somalia has faced significant challenges in its 

political landscape, including prolonged conflict, political 

instability, and limited access to free and fair elections. These 

challenges have hindered the development of robust 

communication channels between political entities and the 

electorate. However, with gradual political stabilization and 

increased efforts towards democratization, the role of 

communication has become increasingly vital (. 

Bradbury2018).  

 

The Somali election campaigns have seen a growing 

influence of various communication platforms, ranging from 

traditional media (radio, television, newspapers) to digital and 

social media. These channels have become essential tools for 

political parties and candidates to disseminate their messages, 

connect with voters, and build their political brands. 

Additionally, they play a critical role in voter education, 

helping the electorate understand the voting process, the 

significance of their participation, and the policies of different 

candidates.  

 

Moreover, the author discoveries and noted that As Somalia 

prepares for the 2026 elections, the communication landscape 

is expected to be more dynamic than ever. The rise of social 
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media and mobile technology in Somalia has revolutionized 

the way information is shared and consumed, making it easier 

for political campaigns to reach a broader audience. This shift 

also presents challenges, such as the spread of misinformation 

and the need for media literacy among voters.  

 

Furthermore, Understanding the role of communication in 

this context requires examining how it influences voter 

behavior, shapes public discourse, and impacts the overall 

election process. The upcoming 2026 elections provide a 

critical opportunity to study these dynamics, assess the 

effectiveness of various communication strategies, and 

explore how they contribute to the democratic process in 

Somalia.  

 

Finally, the background of this topic emphasizes the 

importance of communication in shaping Somalia's electoral 

landscape, highlighting the need for effective, transparent, 

and inclusive communication strategies to support a fair and 

democratic election process.  

 

2. Literature Review 
 

The role of communication in political campaigns has been 

extensively studied in various contexts, revealing its critical 

influence on electoral outcomes and democratic engagement. 

In the case of Somalia, where direct elections are relatively 

new, understanding how communication shapes political 

processes is essential. This literature review explores the 

existing body of knowledge on political communication in 

emerging democracies, with a particular focus on Somalia. It 

highlights the challenges and opportunities of communication 

in the Somali electoral context, and the implications for the 

2026 elections.  

 

2.1 Communication 

 

Communication is a fundamental component of any political 

campaign, serving as the medium through which candidates 

convey their messages, policies, and vision to the electorate. 

According to McQuail (2010), effective communication in 

political contexts involves not only the dissemination of 

information but also the engagement of citizens in a dialogue 

about governance and policy. In emerging democracies like 

Somalia, where formal communication channels have 

historically been weak or nonexistent, the development of 

strong communication strategies is critical for fostering 

political participation and transparency.  

 

2.2 Election Campaign 

 

Election campaigns are a central feature of democratic 

societies, where candidates and political parties seek to 

persuade voters through organized efforts involving 

messaging, media presence, and public engagement. An 

effective campaign combines various elements, including 

advertising, debates, and grassroots mobilization. According 

to Kaid and Holtz - Bacha (2008), campaigns in nascent 

democracies often face additional challenges such as limited 

resources, voter apathy, and the influence of non - democratic 

actors. In Somalia, these challenges are further exacerbated 

by the legacy of clan - based politics and the ongoing security 

concerns.  

2.3 Somalia 

 

Somalia’s political landscape has been shaped by decades of 

conflict, clan dynamics, and efforts to rebuild state 

institutions. The country's electoral processes have 

traditionally been influenced by clan affiliations, which have 

served as both a stabilizing force and a barrier to the 

development of a national political identity (Bryden & 

Brickhill, 2010). With the shift towards direct elections, 

Somalia is undergoing a significant transformation, which 

necessitates new approaches to political communication that 

transcend clan loyalties and address national issues.  

 

2.4 Case Study: 2026 Elections 

 

The upcoming 2026 elections in Somalia represent a 

landmark event, marking the first time the country will 

conduct direct elections in decades. This case study provides 

a unique opportunity to examine the role of communication 

in shaping voter behavior and electoral outcomes in a fragile 

democratic context. As Somalia transitions to direct elections, 

understanding the communication strategies employed by 

political actors and their impact on the electorate will be 

crucial for assessing the effectiveness of the democratic 

process (Hussein, 2021).  

 

2.5 Political Communication 

 

Political communication encompasses the strategies and 

methods used by political actors to convey their messages to 

the public. It plays a critical role in shaping public opinion, 

influencing voter behavior, and fostering democratic 

engagement. Norris (2000) highlights that in transitional 

democracies, political communication must overcome 

challenges related to media freedom, access to information, 

and the influence of non - democratic actors. In Somalia, the 

evolving political communication landscape reflects a shift 

from traditional, clan - based narratives to more issue - 

focused discourse, driven by the increasing use of digital 

media.  

 

2.6 Media Influence 

 

The media is a powerful tool in political campaigns, shaping 

the narrative and influencing public perception. In Somalia, 

the media landscape is characterized by a mix of traditional 

outlets such as radio and newer platforms like social media. 

According to Abdullahi (2014), while radio remains the most 

accessible medium, social media is rapidly gaining 

prominence, particularly among the youth. The media’s role 

in the 2026 elections will be pivotal in ensuring that voters 

receive accurate and unbiased information, enabling them to 

make informed decisions. However, issues of media bias, 

misinformation, and the safety of journalists remain 

significant concerns (Reporters Without Borders, 2021).  

 

3. Challenges and Opportunities 
 

The transition to direct elections in Somalia presents both 

challenges and opportunities for political communication.  
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Challenges 

1) Misinformation and Propaganda: The spread of false 

information can undermine electoral integrity and 

influence voter perceptions. In Somalia, where media 

literacy is low, combating misinformation is a critical 

challenge (Mohamed, 2021).  

2) Media Bias: The fragmentation of the media along clan 

lines often results in biased reporting, limiting the 

availability of objective information for voters (Bryden & 

Brickhill, 2010).  

3) Security Concerns: Journalists and media personnel face 

threats and violence, which hampers their ability to report 

freely and independently (Reporters Without Borders, 

2021).  

4) Digital Divide: Limited internet penetration and 

infrastructural challenges create disparities in access to 

digital communication, particularly in rural areas (World 

Bank, 2021).  

 

Opportunities 

1) Digital Media: The increasing use of mobile technology 

and social media platforms presents opportunities for 

voter education and engagement. These tools can be used 

to reach a wider audience and facilitate more interactive 

communication between candidates and voters (Maruf & 

Joseph, 2020).  

2) Issue - Based Campaigning: The shift towards direct 

elections offers an opportunity to move away from clan - 

based politics to more issue - focused campaigns, fostering 

a more informed and engaged electorate (Hussein, 2021).  

3) International Support: Organizations such as Internews 

have been instrumental in supporting media development 

and promoting responsible journalism, which can enhance 

the quality of political communication during elections 

(Internews, 2018).  

 

4. Recommendations 
 

4.1 Strengthening Media Literacy 

 

To combat the spread of misinformation and enhance the 

electorate's ability to critically evaluate political messages, it 

is crucial to invest in media literacy programs. These 

programs should focus on educating the public about how to 

discern credible information from false narratives, 

particularly in the context of social media.  

 

4.2 Enhancing Journalistic Freedom and Safety 

 

Ensuring the safety and independence of journalists is 

essential for fostering a free and fair media environment. The 

Somali government, in collaboration with international 

organizations, should implement measures to protect 

journalists from threats and violence. Establishing a legal 

framework that guarantees press freedom and holding 

accountable those who perpetrate violence against media 

professionals will enhance the quality and credibility of 

election coverage.  

 

4.3 Leveraging Digital Platforms for Voter Engagement 

 

Given the rising influence of social media and mobile 

technology, political actors should leverage these platforms to 

engage with voters more effectively. This includes using 

social media for real - time updates, interactive Q&A 

sessions, and targeted messaging that addresses the concerns 

of specific demographic groups. Providing equal access to 

digital platforms, especially in rural areas, can help bridge the 

digital divide and ensure more inclusive political 

participation.  

 

4.4 Promoting Issue - Based Campaigning 

 

To shift the focus from clan - based politics to more 

substantive, issue - based campaigning, political parties and 

candidates should prioritize communicating clear policy 

positions and proposed solutions to national issues. This 

approach can help cultivate a more informed electorate and 

promote accountability. Organizing public debates and 

forums where candidates discuss their policies in detail can 

further encourage issue - based discourse.  

 

4.5 Enhancing Voter Education Initiatives 

 

Voter education is essential for empowering citizens to 

participate meaningfully in the electoral process. 

Comprehensive voter education campaigns should be 

conducted to inform the public about the importance of their 

vote, the electoral process, and how to make informed 

choices. These initiatives can be facilitated through 

partnerships between the government, civil society, and 

international organizations.  

 

4.6 Establishing Independent Electoral Oversight 

 

To ensure the integrity of the electoral process, it is 

recommended to establish an independent body tasked with 

overseeing election - related communication. This body 

should monitor media coverage, address misinformation, and 

ensure equal access to communication platforms for all 

candidates. Such oversight can enhance transparency and 

build public trust in the electoral process.  

 

4.7 Building Capacity for Political Communication 

 

Political parties and candidates should receive training in 

effective communication strategies that focus on 

transparency, inclusivity, and ethical practices. Capacity - 

building programs can equip political actors with the skills 

needed to engage constructively with the electorate, foster 

dialogue, and promote democratic values.  

 

4.8 Future Research Communication in Somalia's 

Election Campaign 

 

1) Digital Media and Political Engagement which 

influencing voter behavior, political mobilization, and 

misinformation in Somalia’s election campaign 

2) Voter Education and Public Awareness Strategies: these 

mainly examine how different communication 

strategies—such as community radio, social media 

campaigns, and grassroots engagement—affect voter 

turnout and informed decision - making.  

3) Political Debates and Public Discourse, Investigating the 

effectiveness of political debates and candidate forums in 

shaping public opinion is crucial. we recommend further 
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Research that assess how these platforms contribute to 

transparency, accountability, and voter perceptions of 

candidates.  

 

5. Conclusion 
 

Implementing these recommendations will contribute to a 

more transparent, inclusive, and effective communication 

environment in Somalia’s political landscape. As the country 

prepares for its 2026 direct elections, these strategies can help 

mitigate challenges and capitalize on opportunities, thereby 

strengthening the democratic process and fostering greater 

political engagement among the Somali populace.  
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