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Abstract: The rapid expansion of e-commerce has brought about a great deal of change in the accounting sector, posing both new
opportunities and difficulties for accountants. This study looks at how cloud-based accounting, Al-driven analytics, and automated
financial systems are transforming how businesses manage and keep an eye on their finances in the digital age. Due to the large
number of smaller, more frequent transactions in e-commerce, effective solutions that minimize human error and allow for real-time
financial tracking are now required. Businesses may now access the most recent financial data thanks to cloud-based solutions, and Al-
powered technologies improve forecasting, data analysis, and strategic decision-making.
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1. Introduction

By increasing the commoditization of banking products and
services and undermining the entry barriers imposed by
physical branch networks, the Internet and e-commerce have
altered the competitive environment of retail banking. In the
past, building societies, credit unions, and retail banks that
accepted deposits were in charge of retail banking. Internet-
only banks, branded non-financial companies, global
corporations like Universal Bancassurances, and other
specialized technology suppliers are becoming competitors
of these banks. In order to thrive in the current competitive
environment, traditional banks can employ the tactics
described in this paper to reorganize their value chains.
Strategies include focusing on specific markets, partnering
with rivals and technology suppliers, outsourcing Internet
technology (IT) services, and becoming a global player or
product maker. John Wiley & Sons, Inc. copyright 2002.
(Wright, 28 December 2001)

The growing use of communication and internet
technologies is causing a dynamic change in the global
corporate environment. In order to comprehend the new
developments and potential paths that are influencing the
competitive tendencies in the global business environment,
this essay examines the literature on e-commerce. The
definition of e-commerce, underlying research themes,
theoretical models and frameworks used to analyze e-
commerce adoption, and the main issues faced by e-
commerce providers are the main research dimensions that
are the focus of this article. In the first contribution, the
general viewpoints and statistical summary of the chosen
papers are elaborated, together with the publications

summary, study themes, methodology, and places.
Presenting an integrated perspective on e-commerce
definitions across five dimensions—information,

technology, buy-sell transactions, monetary transactions, and
competition—is the second contribution. Highlighting the
theoretical models being applied to the study of consumer
behavior patterns constitutes the third contribution. Finding
the main issues that e-commerce companies encounter is the
fourth contribution. (Goyal, 27 Mar 2019)

There is an inherent trade-off in electronic commerce (e-
commerce) between the need to provide certain personal
information in order to complete an online transaction and
the possibility of unfavorable outcomes from doing so. Due
to this requirement and the growing sophistication of how
businesses are collecting personal information, e-commerce
privacy has become a crucial concern. This paper reviews
the extensive body of research that has been produced in this
area. Four major stakeholder groups—companies,
customers, privacy solution providers (PSPs), and
governments—as well as the relationships between them, are
used to arrange the main research concerns and conclusions.
According to the assessment, published research on e-
commerce privacy peaked in the early 2000s, therefore
many of the recent technology advancements and other
pertinent changes have not been covered. Company privacy
strategies, operations, disclosures, and compliance practices;
customer privacy concerns resulting from company practices
like Internet activity tracking, physical location tracking,
social network collection of personal information, and
information exchanges in cloud computing environments;
privacy-enhancing technologies, controls, and assurance
practices developed by PSPs; and privacy regulations
pertaining to various industries, nations, and cultures are
some examples of potential research opportunities for
researchers in Management Information Systems (MIS) and
Accounting Information Systems (AIS). It is recommended
that experimental and archival research be used more often.
(Boritz, November 01 2011)

The need for more automated and real-time financial
tracking is being created by e-commerce, which is changing
the accounting landscape. This shift is driven by the large
volume of online transactions, intricate international sales,
and varied payment methods. In order to handle the
intricacies of online sales and guarantee compliance with tax
laws in several countries, businesses are consequently
relying more and more on cloud-based accounting software,
Al-driven analysis, and expert knowledge. (Ehikioya &
Guillemot, 2020)

Traditional retail is coming under more and more strain as e-
commerce continues to flourish. Consumers preferred choice
and convenience, two places where e-commerce thrives,

Volume 14 Issue 3, March 2025
Fully Refereed | Open Access | Double Blind Peer Reviewed Journal

WWW.ijsr.net

Paper |D: SR25212151250

DOI: https://dx.doi.org/10.21275/SR25212151250 507


http://www.ijsr.net/
mailto:anushasgowda09@gmail.com

International Journal of Science and Research (1JSR)
ISSN: 2319-7064
Impact Factor 2024: 7.101

despite conversations about improving in-store experiences
before the pandemic. Online purchasing exploded when
lockdowns shut down physical establishments, and even
skeptics started using sites like Amazon. Traditional retailers
have probably suffered more from this shift in consumer
behavior than from the closures themselves. With traditional
retail facing increasing pressure, the transition to e-
commerce has been going on for years. Prior to the
pandemic, consumers valued choice and convenience, which
e-commerce excels at, while businesses concentrated on in-
store experiences. Online shopping took up as lockdowns
around the world forced many people including those who
had previously been dubious to turn to sites like Amazon for
necessities. Perhaps more detrimental to traditional retail
than the shop closures themselves is this shift in consumer
behavior.

Key ways E-commerce is Impacting accounting
Compared to traditional retail establishments, e-commerce
companies manage a much greater amount of smaller
transactions. Because of this, there is a need for effective
systems that can precisely record and handle enormous
volumes of data. E-commerce companies must implement
strong accounting solutions since handling these transactions
by hand would be laborious and error-prone in the absence
of automated systems. By giving businesses immediate
access to financial data, cloud-based accounting software
has completely changed how they handle their finances. E-
commerce companies can now track important parameters
like cash flow, inventory levels, and sales performance in
real time thanks to this technology. Businesses are able to
react quickly to developments in the market and make well-
informed decisions because to this instant access.
Accounting software and e-commerce platforms may now
easily integrate, sending vital data like payment records,
customer information, and sales data automatically. By
significantly reducing the need for human data entry, this
integration increases accuracy and efficiency. Because all
data is updated in real time, it also enables more timely
financial reporting.

Impact on Accounting Professionals:

The accounting industry is changing as a result of the growth
of e-commerce, especially in the way that companies
monitor and control their money. E-commerce's high
frequency of frequent, smaller transactions necessitates
effective systems that can manage enormous volumes of
data without human mistake. Automated systems and Al-
driven analytics enhance overall efficiency and decrease
human data entry by seamlessly connecting with e-
commerce platforms, allowing for more accurate financial
tracking and reporting.

These days, accounting specialists are essential in
overseeing these sophisticated systems, making sure that tax
laws are followed in different nations, and providing
strategic advice. Since managing client data safely is
essential in this digital age, the expansion of e-commerce
also necessitates that accountants remain current on new
privacy laws and security procedures. As a result,
accountants need to keep up with these technological
developments and improve their knowledge of Al, cloud-

based solutions, and real-time financial analysis.
2025)

(Singh,

Accountants have to deal with increasingly complicated tax
laws as e-commerce expands, particularly since economic
nexus laws that mandate multi-state tax compliance were
introduced. In order to help firms maximize their operations,
accountants are also expected to offer insights into corporate
tactics, such as marketing expenditures and consumer
behavior.

In order to remain relevant in this rapidly changing digital
landscape, accountants must embrace automation and
machine learning. (Gupta, A. (2014).

Technologies
Examples:
Accounting professionals can more easily manage the
finances of e-commerce thanks to programs like Xero,
QuickBooks Online, and Zoho Books, which allow
businesses to access their financial data from anywhere at
any time. These cloud solutions are essential for businesses
operating in dynamic environments because they provide
real-time updates and reduce the risks associated with
outdated financial data. (Laudon, K. C., & Traver, C. G.
(2007)

Influencing E-Commerce Accounting

E-commerce companies can use Al to free up their
accountants to work on more strategic duties like financial
planning, forecasting, and providing insightful company
analysis. All things considered, e-commerce is changing the
accounting industry by promoting a move toward more
automated, data-driven, and real-time financial management.
(Hashimy, 2023) Accountants are being forced to adopt new
technology and acquire specific skills due to the growing
complexity of worldwide sales, internet transactions, and
various payment methods. Accountants can better handle the
expanding needs of e-commerce companies by utilizing
cloud-based software, APIs, and Al-powered technologies,
which will ultimately help them prosper in a world that is
becoming more and more digital. (Rayport, J. F., &
Jaworski, B. J. (2003).

Traditional retail models have been altered by the growth of
e-commerce, which means that accountants must now
handle online transactions, inventories, digital payments,
and tax compliance while using data analytics to guide their
choices. As globalization has expanded an organization's
reach, accounting specialists help navigate the challenges of
cross-border trade, currency changes, and international
legislation. (Jain, 2021)

2. Conclusion

In conclusion, the accounting industry has seen a
considerable transformation due to the ongoing rise of e-
commerce, necessitating the adaptation of experts to new
technology and increasingly complicated financial
conditions. For handling the enormous amount of data and
guaranteeing adherence to global tax laws, cloud-based
accounting systems, Al-driven analytics, and automated
financial systems have emerged as essential instruments. In
addition to their usual bookkeeping responsibilities,
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accountants are expected to guarantee data security and offer
strategic insights in an age of global trade. As e-commerce
advances, accounting professionals must remain adaptable
and embrace new technologies to enhance decision-making,
speed up processes, and meet the demands of a digitally
native society.
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