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Abstract: In order to better understand how generational expectations, family hierarchy, and cultural norms interact, this study focuses
on how these elements affect women's fashion choices in multigenerational households. The study specifically compares the experiences
of daughters and daughters - in - law, demonstrating a considerable difference in the level of fashion liberty they encounter. Although
daughters have more leeway to follow contemporary, international fashion trends, daughters - in - law usually follow more stringent
clothing requirements that are in line with traditional cultural norms as well as expectations from their families. The study uses a mixed
- methods approach, including quantitative surveys and qualitative interviews to examine how fashion serves as a vehicle for self -
expression in the overall structure of social institutions. Statistical techniques such as ANOVA and regression are used to determine the
influence of cultural, marital, and generational factors on fashion choices and behaviours. Particularly in more traditional settings, the
data demonstrate how gender roles and familial dynamics are reinforced by intergenerational interactions within families, shaping
fashion norms. The study also highlights the function of fashion as a visual language that reflects underlying cultural values and power
structures in families. These observations further the discourse on gender, cultural identity, and changing family dynamics. As a result,
the research concludes that future investigations should cover a greater range of cultural backgrounds and investigate the increasing

impact of social media on modern fashion trends, especially with regard to younger generations.
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1. Introduction

Fashion is a universal yet deeply personal form of expression,
intricately tied to identity, culture, and societal norms.
Fashion decisions in multigenerational homes are frequently
influenced by intricate ties between generations, which
reflects the convergence of modernity, tradition, and cultural
identity. This study examines how cultural and familial
expectations about dress interact, with a particular emphasis
on daughters and daughters - in - law in these households.
Daughters - in - law are frequently subject to stricter dress
restrictions, which represent the family's cultural beliefs and
societal expectations, whereas daughters may have greater
freedom to experiment with modern styles.

This study's main goal is to look into how generational
expectations, family hierarchy, and cultural norms affect
women's fashion choices in multigenerational households.
Through this investigation, the study adds to the
comparatively neglected field of how fashion conventions
and stereotypes are shaped by intergenerational interactions,
providing new insights into gender roles and dynamics,
cultural identities, and the changing structure of families.

Fashion, as a form of self - expression, is often constrained by
cultural expectations, particularly in more traditional settings.
Given that daughters and daughters - in - law handle family
pressures in different ways, research on this dichotomy is
essential. This research offers important insights into how
fashion reflects larger societal trends by examining fashion in
this context, especially with regard to gender roles and
cultural identity.

2. Review of Literature
2.1 Cultural Influence on Fashion

in Iran, fashion has evolved under the influence of mass
media, societal change, and the self - tendency of younger
generations. Siahpoush & Heidarabadi (2016) explore how
younger women in Iran use fashion to challenge traditional
norms, reflecting broader societal shifts toward modernity. In
this context, daughters are more likely to adopt fashion that
reflects global trends, whereas daughters - in - law may be
expected to adhere to more conservative or traditional dress
codes, especially within families that emphasize cultural
preservation.

2.2 Fashion as a Visual Language

Fashion serves as a "visual language, " a concept explored by
Parlak (2022), where clothing choices act as a medium for
communicating identity, status, and cultural values. This
notion of fashion as a language is central to the analysis of
fashion within multi - generational households. Fashion
allows individuals to express their identity while
simultaneously signalling their alignment with—or resistance
to—cultural and familial expectations.

In multi - generational families, clothing choices become a
powerful tool for navigating intergenerational relationships.
Daughters, often influenced by modern media and peer
groups, may use fashion to express individuality and
modernity. In contrast, daughters - in - law are more likely to
face scrutiny and be expected to conform to traditional
standards, using fashion as a means to reflect the values of the
family into which they have married. These dynamics
underscore how fashion operates as a visual marker of both
individual and collective identity.
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2.3 Fashion, Social Status, and Identity

Kuznetsova (2022) emphasizes the role of fashion in
communicating social status and identity, which is
particularly relevant in multi - generational households where
hierarchy plays a significant role in determining fashion
choices. In such settings, fashion choices are not solely about
personal preference but are deeply embedded in the power
structures and expectations within the family.

For daughters - in - law, fashion often becomes a means of
signalling their integration into the family, with traditional
clothing serving as a marker of their respect for family
customs and their place within the family hierarchy.
Daughters, by contrast, may have more freedom to express
their individuality, especially in families that allow more
modern expressions of fashion. This difference is crucial in
understanding how fashion stereotypes are maintained and
reinforced within these households.

3. Theoretical Framework

This research was inspired by several major theories:

e Symbolic Interactionism: This theory insists that people
form their identities through their day - to - day contact
with others, primarily in a small social setting such as the
family. In the context of multi - generation households,
fashion becomes one means through which individuals
negotiate their roles and relations within the family.

e Bourdieu's View of Cultural Capital: Fashion isa form
of cultural capital, a symbol that people can use to
position themselves in society's pecking order. In a multi
- generational family, conforming to traditional fashion
standards might mean respecting the values and honour
of one's elders; deviating from these norms, however, can
be viewed as an effort to overturn inherited privileges in
life and so disrupt the customary order.

e Gender and Performativity (Judith Butler): In the
context of Judith Butlers theory of Gender and
Performativity; Gender roles are essentially enacted
through repeated behaviours such, as conforming to
clothing styles or norms. Within family setups married
women often engage in behaviours that align with
traditional attire choices reinforcing cultural and gender
norms, within the family structure.

4. Research Goals

1) Exploring the impact of traditions, on the style
preferences of daughters and daughters - in - law living
together in households spanning generations.

2) Comparatively study the levels of fashion independence
and individual expression among daughters and
daughters, in law.

3) Exploring how family structures and power relationships
either uphold or question fashion stereotypes.

4) Studying how generation's expectations
personal style choices within families.

influence

5. Hypothesis

In cultures and families, around the world Daughters tend to
enjoy freedom and flexibility when it comes to their fashion

choices compared to daughters - in - law due to variations, in
cultural and familial norms and expectations.

6. Methodology
6.1 Research Design

To overcome these limitations, this study uses a mixed -
method design that combines quantitative and qualitative
methods in the case of fashion choices within multi -
generational households.

e Quantitative — Administer structured surveys Poll the
participants regarding their perception of fashion freedom,
societal expectations and cultural identity. Survey data is
analyzed using at best ANOVA and regression to correlate
key intracultural/marital status with individualist
[collectivist, which goes gendered variables like
marital/current cultural background/generational
expectations.

o Qualitative: Selected participants are interviewed to give
in - depth perspectives on how they have experienced
clothes through their family expectations. Interview data
are then subjected to thematic analysis in order to identify
key themes and patterns concerning fashion norms,
stereotypes and identity.

6.2 Sample selection

The research included daughters and daughters, in law
between the ages of 18 to 60 from generational households
representing diverse cultural backgrounds through purposeful
selection to encompass individuals from varied cultural and
socio - economic settings for an in - depth examination of the
differences in fashion standards, within families.

6.3 Data collection

e Surveys: Online surveys are sent out to collect
information, from participants regarding their fashion
preferences and opinions about the freedom or limitations
in fashion choices they perceive as their encounters, with
cultural and familial anticipations.

e Interviews: In the interviews conducted as part of the
study and analysis process, a specific group of participants
were engaged in formal discussions. The main focus was
to delve into how these individuals manage their fashion
decisions amidst influences and societal standards.

6.4 Data Analysis

¢ Quantitative: Statistical methods such as ANOVA will
be used to compare fashion freedom and self - expression
differences between daughters - in - residents of geriatric
hospitals. Regression will be utilised to determine the
relationships between cultural norms, family expectations
and fashion choices.

e Qualitative: interview transcripts will be coded and
analysed using a thematic approach, to identify core
themes in relation to fashion as well as identity, and
cultural life. These qualitative data will be used to
complement the quantitative results and help us
understand subtleties concerning what influences fashion
choices.
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6.5 Ethical Considerations

Informed consent will be obtained, ensuring participant
anonymity and confidentiality. Special care will be taken to
address cultural sensitivities when discussing personal
identity and family dynamics.

7. Results
7.1 Quantitative Results

Significant variations in the degree of fashion freedom
between daughters and daughters - in - law were found in the
survey data. Daughters—particularly younger ones—
reported having more freedom when it came to selecting their
wardrobe looks, which are frequently affected by social
groups and international fashion trends. The expectations of
their in - laws and the cultural norms upheld in their married
families, on the other hand, led daughters - in - law to report
having less options when it came to fashion.

e ANOVA Results: Regarding fashion freedom, there were
statistically significant differences (p < 0.05) between
daughters and daughters - in - law. Daughters - in - law
were more likely to report following traditional dress
norms, but daughters were more likely to report having
more autonomy when it came to clothing choices.

o Regression Analysis: Fashion choices made by daughters
- in - law were shown to be significantly influenced by
cultural norms and family expectations, especially in
conservative homes that prioritized tradition.

7.2 Qualitative Findings

Important themes emerged from the thematic analysis of the

interview data, including:

e Negotiating Identity: While daughters utilized fashion to
demonstrate their independence, daughters - in - law
frequently talked about how they respected family
conventions by dressing traditionally. This showed a need
to strike a balance between one's own identity and one's
familial responsibilities.

e Cultural Continuity vs. Modernity: Daughters claimed
greater freedom to experiment with fashion, indicating a
shift towards modernism in younger generations, whereas
daughters - in - law felt pressure to adhere to traditional
clothes.

e Power and Hierarchy: Many daughters - in - law said
they felt their fashion choices were scrutinized and that
they frequently got criticism about their attire, either
directly or indirectly, from elders. With traditional
clothing signifying their assimilation into the family,
fashion evolved into a means of negotiating power
dynamics among families.

8. Discussion

The results validate the theory that daughters, who are
frequently constrained by cultural and familial norms, have
greater freedom when it comes to their fashion choices than
daughters - in - law. The hierarchical structure of
multigenerational households, where daughters - in - law are
required to preserve the family's cultural identity through
traditional dress, is the fundamental cause of this inequality.

The results also show that, with younger family members
favouring more contemporary, international fashion
influences, generational variations are a significant factor in
determining fashion standards.

In this sense, fashion serves as a "visual language" that
communicates social expectations as well as personal
identity. While girls use fashion to embrace modernity and
establish their independence, daughters - in - law use it as a
symbol of their assimilation into the family order. These
interactions demonstrate how cultural traditions within
families are both upheld and challenged by fashion
conventions.

9. Conclusion

In multi - generational households, we can find culture, the
demands of generation - specific fashions and the family
hierarchy all reflected through fashion. There were significant
differences between the two kinds of daughters in terms of
fashion freedom: Daughters generally had more licence to
choose their clothes compared to daughters - in - law. While
daughters generally can choose their own attire, the dress
code for daughters - in - law is typically strict and prescribed
by obligations both particular (role within the family) and
cultural (family values).

These findings contribute to an understanding of fashion
which is rooted not just in the thrill of wearing dragging long
trains while performing ballets but also as a reflection of
culture and family. The study reasons that we must not
discount social factors or cultural heritages when discussing
fashion choices, particularly given their effects in subverting
intergenerational relationships.

10. Limitations and Future Research

1) Cultural Specificity: | must point out that while this
study deals with many different cultural backgrounds,
the roots of this result may not be applicable universally.
Future research should also enlarge the population
sampled so as to include more cultures and regions.

2) Impact of Social Media: This survey acknowledges the
relationship between social media and fashion choices;
however, it does not consider this as one part of its
results. Future research might consider what role digital
platforms play in setting up fashion norms, especially for
younger people.

3) Including Male Family Members: Follow - up research
could examine what fashion stereotypes and demands do
to male family members of any degree, such as how they
pressure sons or their fathers into adoption for certain
roles under the contemporary multi - family systems.

4) Longitudinal Studies: One thing that could be done by
future research is exploring how norms in fashion
develop with certain people, essentially people of their
families, over time; this is especially urgent at as we
change society out of its gender stratification and
become less uniform culturally.
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11. Recommendations

The results of this investigation open up a number of new
research directions. To find out if the patterns found in this
study hold true in other societies, future research could
broaden its focus to include a wider variety of cultural
contexts. Furthermore, more research has to be done on how
social media affects fashion choices, especially as it relates to
younger generations and how it interacts with family
expectations. It would also be helpful to investigate how male
family members influence fashion standards in
multigenerational households, as this would provide a more
thorough picture of the dynamics across families about dress
requirements. Finally, long - term studies tracking changes in
fashion standards and individual identities over time may
offer important new perspectives on how cultural and familial
pressures develop in tandem with larger societal changes.
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